PlayTalkRead Roadshow
Promoting & supporting the power of play

Annual Report 2018-19

PROJECT SUMMARY
Smart Play Network is the national organisation
supporting play services and play providers
in Scotland. Our vision is that all children in
Scotland have access to a range of quality play
opportunities appropriate to their age, stage,
abilities and needs, and can exercise their right
to play every day.
From April 2017, the Scottish Government
awarded Smart Play Network a grant to manage
the PlayTalkRead roadshow. The PlayTalkRead
roadshow has been successively running since 2011,
a project which aims to promote the benefits of
positive parental engagement, supporting parents
and carers to engage, interact and bond with their
child through playing, talking and reading together
daily.
The main objectives and expected outcomes of the
Scottish Government grant were that:
• The PlayTalkRead roadshow would visit all 32
local authority areas within Scotland over the
course of the year
• The PlayTalkRead roadshow would seek
opportunities to target outreach work prioritising
working with BME families, young parents,
families affected by imprisonment, parents
with learning disabilities, and those affected by
poverty
• The PlayTalkRead roadshow would deliver tours
using the sensory lorry to undertake intense
work with children with complex needs and their
families
• The PlayTalkRead roadshow would coordinate
visits with existing networks and organisations
in order to maximise benefits to the community
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This report will review the key activities of the
PlayTalkRead roadshow in the year between 1st
April 2018 – 31st March 2019. It will highlight the
main achievements and key development areas
from the past year.
In particular, this year the grant has enabled us to
accomplish the following:
• Visit all 32 local authorities in Scotland
• Deliver targeted group sessions in Argyll and
Bute, supporting families from the identified
priority groups
• Deliver sensory tours in the Lothians, Edinburgh
and Dumfries and Galloway that benefited
children with complex needs and their families
• Promote the benefits of PlayTalkRead at events
including: Royal Highland Show, Dundee
National Play Day and Dusherra
• Engage with 25,080 parents, carers and children
across Scotland
• Engage closer with the wider play sector through
the Play Strategy Policy Forum
• Develop closer partnerships with early years
service providers such as the Scottish Book Trust
• Develop robust evaluation methods to record
our engagement, tailor our delivery and
demonstrate our impact
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ROADSHOW OVERVIEW
Between the 1st April 2018 and the 31st of March
2019, the PlayTalkRead vehicles travelled across
Scotland promoting the benefits of positive parental
engagement with children aged 0-4 years old,
through simple, low cost activities such as playing,
talking and reading.

The PlayTalkRead vehicles provide a safe,
welcoming and relaxed environment for
parents and carers to pick up lots of fun, easy
and inexpensive ideas that they can adopt and
build upon at home. These simple activities
can provide children with the essential skills,
motivation and capabilities that make lifelong
learning easier.
This year we visited 189 venues over 182 dates.
In total, 25,461 people visited the vehicles (1,996
males, 9,507 females, 13,577 children and 381
practitioners), which represents an average of 140
visitors per day. This represents a 31% increase in
daily attendance compared to the previous year.
Data gathered indicates that the roadshow engaged
with a relevant audience during this period.
• 51% of venues were in or adjacent to areas of
deprivation across all types of delivery (55% of
local authority visits were in areas of deprivation)
• 81% of children were aged 0-5 years old1
• 76% of adults were first-time visitors1
• 98% of adults were related to the child1
The PlayTalkRead roadshow visited all 32 local
authorities in Scotland travelling to both rural and
urban locations. In the main, our service was offered
to all parents and carers on a free, drop-in basis. In
addition, we delivered activities in a small group
setting tailored for ‘hard to reach’ families. These
families were referred to us by local partners and
the sessions were set up to complement existing
local support or services. To summarise, the
roadshow delivery can be split into 4 main strands:
1.
2.
3.
4.
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Local Drop-In Visits
Sensory Programme
Community Outreach Programme
Events

Our experienced team facilitated a range of
sessions on-board the vehicles raising awareness
and understanding of the benefits of positive early
interactions. Through fun and creative activities,
the team have provided an engaging delivery
programme themed around significant events in
the Scottish calendar.

25,461
VISITORS

Many visitors reported that the team’s knowledge
and advice was helpful, with 92% of visitors
highlighting they had learned something new
(Source: Exit Straw Poll) and 70% of visitors
stating that they have a better understanding of
their child’s development following their visit.1 One
parent commented: “Love this idea, friendly and
approachable staff with lots of great experiences
for children to learn and have fun – thank you!” A
mother from Edinburgh wrote: “We love our visits
and always find new ideas for playing at home.
Great, friendly and enthusiastic staff with wonderful
ideas.”

This year we made key changes to planning and
marketing the roadshow in the effort to increase
the number of parents with younger children. In
particular, planning moved away from parking
at school or nursery locations to parking at
more public and local amenities. This reduced
direct visits from nurseries (where parents
were not present) and increased the roadshows
ability to facilitate more parental engagement
opportunities. This focus on the relationship
between the child and their parent or carer was
also reflected in our new marketing materials.
As a result, our staff noted a considerable
increase in families visiting with babies and
toddlers. In particular, 98% of visitors were
related to the child (79% mothers and 10%
fathers), an increase of 12% from the previous
year.1

96% of visitors indicating they will try different
ways of playing, talking and reading with their child
following their visit.1 In particular, from our follow
up survey, 78% of visitors have used or accessed
our play resources and information following their
visit.2

11,884
ADULTS

13,577
CHILDREN

The benefits of the roadshow continue to be
reinforced by feedback from visitors regarding
their experience on-board our vehicles. This year
saw our highest recognition with 99% of visitors
finding the service relevant to them and a further
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LOCAL DROP-IN VISITS
Throughout 2018-2019, Smart Play Network
has continued to build upon and develop
existing partnerships with local authorities,
relevant organisations and agencies across
Scotland. These partnerships have helped to
ensure that the PlayTalkRead roadshow visit
the communities across Scotland where the
service is needed most.
The planning and management of the roadshow
is greatly influenced by locations with few or no
dedicated local services for families and is delivered
in venues that are situated in areas affected most by
poverty. This year, 29% of venues fell within the top
20% for deprivation according to the Scottish Index
of Multiple Deprivation 2016 and 55% of venues in
areas directly adjacent to those high SIMD areas
where it was difficult to park our vehicles in built up
areas or narrow streets.
A key goal for the local drop-in visits is to link with
local stakeholders and partners to offer a forum to
promote and signpost local initiatives and services.
This has included: local library groups; Child
Smile; Bookbug; One Parent Scotland; NHS and a
wide range of other services. As a result, 72% of

families surveyed, indicated that they will make use
of a service that they were previously unaware of
following a visit to our drop-in roadshow.1

Highlights 2018-2019
Scottish Borders
In February 2019, our new vehicle ‘Bonnie’ (more
details on page 23/24), travelled to the Scottish
Borders for a week of delivery. The week was
organised in conjunction with local authority
contact Susan Shiel who helped identify areas,
venues and locations. During this visit 60% of
venues visited were located in the top 20% SIMD
areas of deprivation with the remaining 40% of
venues in areas adjacent to those areas.
Our visits were supported by the Book Trust’s
Early Years Bookbug programme and Bookbug
Co-ordinator, Christine Johnston. Christine met
the team on the first day with leaflets and flyers
to promote local sessions at nearby libraries for all
venues during the week.
Mid-week the bus was joined by Mercy who runs
the local PEEP group, and we worked together to

“Very interactive and great space
to enjoy quality time with my baby.
No distractions of home life”
Parent, Edinburgh

provide a more tailored session for 14 families.
The team delivered sessions focusing on babies
with lots of baby facing songs and rhymes. We
took the opportunity to chat to mums about the
importance of singing, reading and engaging with
your baby to aid early childhood development and
were able to encourage families to go along to local
Bookbug sessions now that they knew what to
expect.   A mum described her visit as “very inviting
and everyone engaging with each other, a happy
environment, will definitely bring Arabella again
and tell people about the bus.”
East Renfrewshire
We had fantastic weather throughout February,
and our smaller vehicle Bonnie saw record breaking
number of visitors during the East Renfrewshire
week. Impressively, 726 visitors attended. East
Renfrewshire has a population of 5000 children
under the age of 5 years meaning we can boast
reaching 14.5% of our target audience across the
local authority in just 5 days. Feedback from our
iSurvey during this week indicated that 100% of
visitors would try different ways of playing, talking
and reading with their child at home following their
time spent visiting our sessions.1
Edinburgh
In January 2019, the PlayTalkRead double decker,
Benji visited the city and outskirts of Edinburgh.
Given the colder time of year the tour was very well
attended with lots of parents mentioning that they
heard about our visit through the HOOP website
or app which is for parents to find activities for
children under 11 years old. This was interesting
as we had trialled advertising on the platform and
later found out we were shortlisted for an award
to “recognise family activity organisers that go
above and beyond to entertain, educate and inspire
children nationwide.”
In Edinburgh, we united with a number of different
groups over the five-day visits, including One Parent
Families Scotland, Craigmillar Library, Carrickvale
Community Centre, Muirhouse Library, Moredun
Library, Home Link Family Support and various local
parent toddler groups. In particular, two groups
identified the PlayTalkRead bus as a meeting
point to facilitate a session for their regular parent
support groups which was very successful.
Aberdeen
Throughout the year, one of the roadshows most
popular tours was north to Aberdeen, where our
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double decker bus, Benji, saw almost 800 visitors
across five different venues. During this tour, staff
from Bookbug worked again in close partnership
with PlayTalkRead staff to encourage parents to
read more often to their child and give them the
confidence to partake in local Bookbug sessions.
Ruth Taggart, the local Bookbug Co-ordinator visited
the bus over a 2-day period, with promotional
materials and delivering a few mini Bookbug taster
sessions on the Thursday and Friday of that week.  
Our play workers were then able to raise awareness
of Bookbug sessions in libraries, especially the
branches that had lower attendance. One of the
sessions we promoted recorded a 70% increase
in attendance figures later that month - although
we cannot take full credit for this we anticipate our
partnership has contributed to this success.3
In addition to great partnership working, the play
workers made positive changes to the decoration,
layout and resources available on the double decker
bus achieving a more attractive environment for
parents with babies. A more baby centred space
was created downstairs by designing a bubble wrap
and shredded paper ‘pit’ where the babies can sit
safely and comfortably with their parent/carer by
their side. Inside the two areas were homemade
sensory bottles, mobiles and shakers, puppets and
baby books. The staff also used emergency blankets
which were cut up to smaller pieces for the babies
to grab and feel. The babies loved exploring the
textures of the bubble wrap and shredded paper,
listening to all of the noises when wiggling their legs,
listening to the noises from the shakers and looking
at the sensory bottles, books and mobiles with
their parent/carer. The babies enjoyed crinkling the
emergency blankets with their legs and hands. The
parents thought the textured ‘pits’ and the different
homemade things inside them were a great, easy
and low cost idea and many suggested they were
going to replicate them at home.
Upstairs on the bus the team introduced a section
with play mats, books, sensory bottles, instruments
etc. The space is now brightly decorated with
homemade mobiles dangling down from the ceiling
and also black, white and yellow contrast items for
smaller babies to focus on. These recent changes
have resulted in more parents with younger
children and babies attending which is a positive
development for the project.

7

COMMUNITY OUTREACH PROGRAMME
One of the key aims of the PlayTalkRead roadshow
is to undertake an outreach programme. This
programme gives the project an opportunity to
work with BME families, young parent families,
parents with learning difficulties, families affected
by imprisonment and families affected by poverty,
over a sustained period of time. These families
do engage with our local authority visits, but we
recognise the benefits of providing a tailored
programme in a small group setting.

This year our team delivered an extensive
outreach programme across Argyll and Bute
working inside centres, nurseries and libraries.
During the tour staff visited the same locations
each week and provided families with the
opportunity to utilise the resource over a
6-week period. As well as running an outreach
tour, PlayTalkRead participated in day events
through the year, interacting with prisoners and
their families, and BME families.

Overall attendance to the sessions varied greatly,
with 84% attending more than half the sessions
on offer. Weather was unfortunately a mitigating
factor, as some sessions had to be cancelled due
to ferry disruptions.
Over the period, our play workers engaged with
families who had learning difficulties and helped
to support them and their children. Feedback from
these families indicated that they had enjoyed
their sessions, found them relevant to them and
their child, understood more about their child’s
development and would try different ways of playing
talking and reading with their child at home, with
the new ideas that the sessions had given them.4

In November and December the PlayTalkRead team
engaged with 38 families. The average age of the
children attending was two years old, also 6 of
these families had more than one child attend the
sessions. 100% of families surveyed reported they
had fun together, that it was relevant to them and
their child, and that they would try different ways
of playing, talking and reading with their child at
home4. In addition, 90% of parents surveyed stated
that they will play, talk and read more with their
child, and 95% responded that the sessions had
given them different ideas to do with their child.4

“My wee one is just 2 years old, struggling a little
to speak and it was great to see her so engaged
and excited and saying words! Thank you!”
Parent, Lanarkshire
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During the programme we travelled to the Isle of
Bute, where there was the opportunity to work with
young parents and Syrian families. All of our young
parents engaged with over 75% of the sessions
offered. However due to external factors, the
families from Syria only managed to attend 50% or
less of the sessions offered to them.
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“I enjoyed making different arts and crafts with
my children and learning how to create my own
at home using simple items. I loved the close
interaction from the PlayTalkRead team with my
children, this made the sessions special!”

“We really enjoyed coming to the sessions
and we have gained some great ideas both
for now and the future. Thank you.”
Dad, Argyll & Bute

Parent, Argyll & Bute
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COMMUNITY OUTREACH PROGRAMME
- CASE STUDY
Case Study - Laura and Jamie (names
anonymised)
Laura is in her early twenties and has an eighteenmonth-old boy, called Jamie. She is in a long-term
relationship with Jamie’s father.
Week One
Laura didn’t attend the first session of the
programme and, following this, several attempts
were made to engage with her. She was eventually
able to explain that she suffers from depression and
social anxiety and did not think she would be able
to attend the sessions. She had a good friend with a
child of a similar age, who also experienced anxiety
and depression, but felt confident about coming
to the session. We arranged for the two friends
to come to the next session together, so that they
could support each other.
Week Two
Laura was initially very quiet within the session,
but it was evident that she was getting great
pleasure from watching Jamie play and explore his
surroundings. She was interested in everything that
was going on around her but did not move from her
seat. She explained that she found it difficult to get
down onto the floor and play with Jamie and asked
if Jamie’s father could come with her to the next
session. At the end of the session she said that it
had been the first time that she had managed to
take Jamie into a group setting. She felt safe because
her friend was with her, and she felt relaxed in the
company of the play workers.
Week Three
The following week Laura and her partner Dan
brought Jamie to the session. Jamie’s dad was very
happy to play with his son on the floor and the
family enjoyed a very positive play experience. Dan
was less comfortable with joining in with a song
and rhyme session but was amazed at how much
enjoyment Jamie got from this activity.
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Week Four – Six
The family attended the next three sessions
together, and Laura talked about how comfortable
she felt within the sessions. She wasn’t sure that
she had the confidence to join in with any other local
children’s services, her friend and her partner were
very supportive, and another parent encouraged
her to think about attending a local toddler group.
By the last session, Dan had tried to join in with
songs and rhymes and did so with a great sense of
humour. He had tried out lots of new ideas at home
and was very motivated to continue doing this in
the future.
Summary
Within the safety and security of the sessions,
Laura was able to enjoy watching Jamie and his dad
playing together and see how Jamie interacted with
other children of a similar age. She had overcome
her own fears and anxiety about putting herself
into a new and unfamiliar situation and had been
supported by her partner and friend. Jamie had
been introduced to a range of play experiences in a
different setting, and Laura had gained confidence
and had achieved something that she had initially
thought she couldn’t do.

“I think the families that attended gained
ideas to carry out at home, I think some
benefited from being part of a group and it has
helped their confidence in these sessions.”
Rachel Turnbull, Sorba Young Family Group
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“I HEAR TIME AND
AGAIN ABOUT THE POSITIVE
IMPACT THE ROADSHOW IS HAVING
ON FAMILIES, AND HOW IMPORTANT
THE SUPPORT AND ADVICE ON
DEVELOPMENT AND PLAY CAN BE.”
Maree Todd, Children’s Minster
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SENSORY PROGRAMME
This year our team delivered two sensory tours
across five local authorities. These sessions
were delivered from PlayTalkRead’s sensory
vehicle (Bertie), which contains an on-board
multi-sensory room. Throughout the duration
of the tours Bertie visited the same locations
each week in order to provide families with
access to this resource over a sustained period.
During both tours children with a range of additional
needs were supported by our staff, including but
not limited to, Autism, Global Developmental
Delay, Developmental Trauma and Cerebral Palsy.
The children experienced a varying degree of social,
emotional and behavioural difficulties, which made
accessing traditional playing, talking and reading
methods difficult.

In November and December 2018, Bertie undertook
a 6-week tour across Dumfries and Galloway. In
total, 29 families participated in sessions on the
vehicle with the average age of 8 years old for the
children participating. The Sensory Programme
received popular feedback from families, with 100%
of those surveyed reporting that the roadshow was
relevant to them and their child, that the sessions
had benefited their child, and had given them new
ideas for playing, talking and reading with their child.6
Similarly, 88% of parents and carers indicated that
they would use these new ideas to play, talk and
read more with their child at home and lastly it was
noted 88% of families reported that they had made
new friendships through the tour.6

In May and June 2018, Bertie visited locations in
the Lothian’s and Edinburgh for five weeks. In total
28 families engaged with this tour. 100% of those
surveyed reported that the roadshow was relevant to
them and their child, had given them new ideas, and
had introduced them to new methods for playing,
talking or reading.5 One of the key challenges from
last year was sustaining engagement throughout
the duration of the tours. This year, staff worked
really hard to change the format of the sessions.
Families were contacted prior to the start date
and sent text message reminders during the tour.
This resulted in 96% of families attending at least
half or more of their sessions, with 76% attending
over three quarters of their sessions and 37%
participating in all of their sessions.

“Parents were given valuable
modelling of different activities to
complete with their children.”
Principal Teacher, Lothians
16
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SENSORY PROGRAMME – CASE STUDY
Case Study - Peter (name anonymised)
Peter is six years old and attended the six-week
Sensory tour with his Mum. After an introductory
phone call with the family we learnt that Peter
has Global Developmental Delay, we explored his
interests on the phone call, and spoke to Mum
about her expectations and hopes.
Week One
Peter attended the first session with a teaching
assistant. We explained to the group how we would
be delivering the sessions, introducing a semi
structured session to help create a clear beginning
middle and end, and incorporating relaxation to
help the families transition from the sensory lorry to
the rest of their day. Peter was not very interested
in turn taking or engaging with staff, and used this
first session to settle into the new environment.
Week Two
Peter attended the second session with Mum, we
introduced our hello song and encouraged Peter to
post his name into a box. Staff were able to support
Mum throughout the session too, familiarising her
with the structure, symbols and aims of the session.
As a group we sat together and made playdough,
Peter only engaged with the activity when less
people were around.
Week Three
Peter was much more comfortable interacting with
staff, making eye contact, and guiding staff’s hands
to items he wanted to explore, it was interesting to
note that Peter did not seek this tactile play with his
Mum. We involved Mum in this play by turn taking
and Peter responded positively. During relaxation
Peter chose to sit next to Mum, in the previous
week he had sat on his own.

Week Four
Peter was growing in confidence each time he came
into the session. Mum commented that she believes
Peter has selective mutism, as he will speak at home
sometimes. We took this opportunity to talk about
the importance of talking and reading to your child,
Peter’s Mum agreed and said she was going to try
and get back into the routine of reading a story
each bedtime.
Week Five
Peter demonstrated that he was following the semi
structure in place, he sat with the group during
the hello song, and got lots of praise from Mum,
staff and the other families in the session. Peter
sat with Mum who encouraged him to join in and
commented on how much fun he was having.
Week Six
During the last session Peter’s Mum gave him lots
of positive reinforcement and encouragement,
modelling behaviour and having fun herself. Peter
hugged staff goodbye and Mum thanked staff for a
great experience.
Summary
Overall Peter and his Mum’s experience throughout
the six weeks was very positive, we saw increased
confidence, communication and play between the
pair.

“A great idea I never knew existed. The girls have
been amazing, and I feel more confident doing
activities with my child at home, great ideas.”
Parent, Lothians
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“We have had an amazing time on the sensory bus
and my son has shown a great difference on the days
we had the sessions with both concentration and
behaviour. We cannot thank you enough for allowing
us this amazing experience.”
Parent, Dumfries and Galloway

EVENTS
In 2018-2019 the PlayTalkRead roadshow
visited local and national events with the aims
of engaging with a larger audience – including
those within our identified priority groups and promoting the benefits of simple, low-cost
activities such as playing talking, and reading
more widely.
EUROPEAN CHAMPIONSHIPS
One of the highlights in 2018 – 2019 was the
European Championships in Glasgow. PlayTalkRead
was invited to participate at Glasgow Green for the
duration of the Championship running a variety of
indoor and outdoor interactive activities for parents
and children. Our Bell Tent was set up as a story
tent and chill out zone for parents and children to
relax and read with each other. Across the eleven
days 2,229 children, 421 males and 1,575 females
visited the vehicle and Bell Tent.

ROYAL HIGHLAND SHOW
Another large event that we attended was
the Royal Highland Show. This four-day event
offered a wonderful opportunity to promote
PlayTalkRead amongst a large audience. Several
families commented that the PlayTalkRead vehicle
continued to be a highlight of the show. There was
a total of 3,480 visitors to the bus.

COMMUNITY OUTREACH EVENTS
This year the PlayTalkRead team attended Dusshera
in October at Calton Hill, Edinburgh. The event
is organised and run by the Scottish Indian Arts
Festival and brings together families to celebrate
this Hindi Festival. 167 people used the PlayTalkRead
tent that was set up at the location. HMP Castle
Huntly, Longforgan invited PlayTalkRead to attend
one of their family fun days. These events were
part of our strategy for promoting the benefits
of playing, talking and reading to our nominated
outreach groups.

OTHER EVENTS
Over the past year, PlayTalkRead attended the Wee
Write twice in Glasgow with 647 people visiting
the vehicle over the two visits. In July Play Scotland
hosted the Play Convention in Shetland with input
from Smart Play Network as part of the Play Strategy
Policy Forum. PlayTalkRead participated by hosting
workshops on the vehicle sharing and modelling
good practice and opening up the opportunity to
discuss upcoming ideas and methods for playing,
talking and reading with young children.

PLAYDAY
PlayTalkRead works closely with local authorities
and early years’ teams across Scotland to
incorporate a variety of family events into the
roadshow schedule. A highlight is always the
national Playday events, which take part across
Scotland each year on the first Wednesday in
August. This year our smallest vehicle “Bessie”,
attended the Dundee Play Day at Baxter Park,
meeting a total of 350 people.
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PLAYTALKREAD REFRESH
It has been a year of change for PlayTalkRead,
especially when it comes to the vehicles for
service delivery. In August 2018, the smaller
vehicle that visits our more remote locations
called “Bessie” was retired and a countdown
began for the arrival of our new shiny, custommade vehicle now named “Bonnie”. Similar
to the previous vehicle, Bonnie has been
tailor-made to provide a relaxed, bright and
stimulating space for our PlayTalkRead team to
deliver from.

the PlayTalkRead roadshow, alongside other parent
facing Scottish Government brands such as Baby
Box, Read Write Count and Eat Better Feel Better.
The new vehicle alongside the refresh to the
PlayTalkRead fleet will aid the roadshow, ensuring
the project will continue to be a leading resource for
promoting positive parental engagement for many
years to come!

In addition to Bonnie bringing a new lease of life to
the project, all the PlayTalkRead fleet experienced
a renovation of their own. Throughout October
2018 to January 2019 all vehicles enjoyed a full
rebranding exercise, with all vehicles updated with
more modern graphics alongside new colours.
The rebranding of the vehicles and PlayTalkRead
coincides with integration into the Scottish
Governments new campaign Parent Club. Parent
Club is an online campaign designed to pass on
helpful advice, tips and information to parents and
carers. As of 2019, Parent Club is now the home of

89% of people attending the PlayTalkRead
roadshow at the European Championships
stated that they had learned something new
(Source: Exit Straw Poll)
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OUR AUDIENCE
17%
male

19%
age 5+

83% female

81% age 0-5

Adult Gender1

Age of Children1

24%

Repeat Visitors

Is this your first visit
to the bus?1

1%
Grandfather

10%
Fathers

1%
Carer or
Foster Carer

6%
Grandmothers

“The PlayTalkRead roadshow offers vital support to
families across Scotland, and I am delighted that
today’s expansion of the fleet will enable us to reach
more communities throughout the country.”
“The addition of Bonnie to the fleet will mean that
even more babies and young children can enjoy
playing, talking and reading with their loved ones,
ensuring they get the best possible start in life.”
Maree Todd, Children’s Minister
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1%
Other
Relative

98% of
visitors
related to
child
79%
Mothers

Relationship to the child1

9% Local Service
15% Word of
Mouth
10% Passing

4%
Other

55% Online

6% Posters

1% Parent Club website

How people heard about the roadshow1
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ROADSHOW RESPONSES
17%
read
more

6%

joined new
groups

11%

93%

repeat visitors did
something different
after visiting the
roadshow

12%

visited
Parent Club
website

OF VISITORS
THOUGHT THE
ROADSHOW WAS
RELEVANT TO
THEM & THEIR
CHILD

18%

played
more

96%

of visitors will try
different ways of
playing, talking and
reading to their child
following the visit

70%

72%

will access services
they were previously
unaware of

1

29%

tried new
ideas

Repeat Visitor Responses1

99%

talked
more

of visitors have a
better understanding
of their child’s
development

96%
gained new ideas
they could use
with their child

Responses to Roadshow1
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“Such a fantastic fun place. Our 3 year
old has been 7 times now. The constant
rotation of experiences is superb,
brilliant ideas too. We love it!”

FOLLOW-UP RESPONSES
67%

Tried new
ideas

17%

Parent, Edinburgh

Talked
more

35%
Read
more

Had visitors
done anything
differently since
visiting?

16%

Played
more

14%

Did nothing
differently

51%
Recipe
Cards

Visitor Follow-Up Survey2

27%
Handouts

6%

Parent Club
website

Resources visitors
have used or accessed
following their visit2

“The handouts were full of ideas and
useful information.”
Parent, Arbroath

“My older daughter also enjoyed playing
with the puppet cards.”
Parent, Aberdeen
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What to do:
1. Measure out the water, flour and salt into the
mixing bowl and mix them together.
2. Let you child choose a colour and add the food colouring
to the mixture.
3. Have fun painting!
4. Once your little one has finished creating their
masterpiece, leave it to dry overnight.

What to do:
mixing bowl and add
the oil.
2. Ask your child to help
you mix the flour with
the oil using
their hands or a spoon
until it has combined
together.
3. Your moon sand is
now ready to go! There’
s lots you
do with it - why not start
by making a sandcastle? can
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“We made the rainbow rice
and it kept us playing outside
with it in the garden using other
toys and filling bottles. It kept their
imagination going and even allowed
both boys to play together helping
each other filling trailers and
unloading, scooping it into
a water wheel and lots of
other games.”

“I really liked the recipe
cards and liked that the
ideas are things that I can
make without having to
buy much extra.”
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If your paint is
too thick, try adding
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to the mixture
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You will need:
A mixing bowl
½ cup of water

Food colouring
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Freezer bags or containers

What to do
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You will need:
A mixing bowl
8 cups of plain flour

1 cup of uncooked Rice
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Have fun from day one

Moon
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In 2019-2020, Smart Play Network will aim to
build on the success of the PlayTalkRead roadshow
over the past year. We will continue to promote
the benefits of positive parental engagement by
delivering a combination of drop-in sessions across
all 32 local authorities, targeted group sessions
through our Community Outreach and Sensory
Programmes, and delivering multiple events
prioritising our target groups of families set out by
our grant from the Scottish Government.

In light of feedback from our staff, visitors
and partners we are making positive changes
to improve key elements of our planning and
delivery of the roadshow. In particular, the
roadshow has a clearer focus on the age range
of the children engaging in the project, with
the 0-4 age group the priority for local dropins, the Community Outreach Programme
and all events we attend. Furthermore, we
have narrowed the age range for our Sensory
Programme from 0-18 years to 0-12 years to
focus on families with children with additional
support needs of primary school age and under.
By narrowing the age group provision, we can
increase the impact of our service and provide
more quality and age appropriate sessions to
families.

events our vehicles have attended have been
expensive for families to access. In order to reach a
more relevant audience and to continue to provide
a free service for families the roadshow will only
attend events that do not have an admission charge.
We have already developed new partnerships with
upcoming events planned with Stenhousemuir
Football Club (May 2019), Breastfeeding Friendly
Scotland (June 2019), Dads Rock Family Day (June
2019), Youth Beatz (June 2019), Multi-Cultural
Family Base (June 2019) and Falkirk Storytelling
Festival (Sept 2019), but will also plan to take
advantage of additional opportunities as they arise.
Lastly, over the coming year the PlayTalkRead team
will continue to develop on-board delivery focusing
on empowering parents and carers with knowledge,
ideas and resources to aid giving Scotland’s children
the best possible start in life.

Furthermore, after speaking to local partners,
families and our staff we plan to reduce the number
of weeks in a block for Community Outreach
and Sensory Programmes for 2019-20. This will
allow us to increase the number of blocks in each
programme from two to three blocks of delivery,
changing from 2 x 8 weeks to 3 x 6 weeks. This will
allow the PlayTalkRead team to work with more
families and experience less “drop-off” during the
later stages of the programme. This change has
been positively received with partners voicing that
a 6 week block of sessions is a more manageable
commitment for ‘hard to reach families.’
In addition, throughout 2019-20 we plan to attend
only events that are truly representative of our
target age group and priority groups of families
highlighted in our grant funding. Previously some
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END NOTES
532 respondents from a sample of adult visitors to the PlayTalkRead vehicles via iSurvey.

2

115 respondents from a sample of 377 people surveyed via Typeform 6 weeks after visiting PlayTalkRead vehicles.

3

Statistics gathered by our Bookbug partner in Aberdeen.

4

20 respondents from a sample of 39 people using feedback forms completed on exit from our block of sessions.

5

14 respondents from a sample of 29 people using feedback forms completed on exit from our block of sessions.

6

17 respondents from a sample of 28 people using feedback forms completed on exit from our block of sessions.

o
en

n th

e playta
l kr

ea

d

I’ v e

s
Bu

be

1

pa r
entclub.scot

32

33

I just wanted to send
a short message to say thank you
to the ladies yesterday in Kirkintilloch
with the PlayTalkRead bus. It was the first
time visiting with my daughter (Emma who has
just turned 3 in January). She had a brilliant time,
Alison sang songs and rhymes with Emma and
showed her games. I also got some inspiration
and ideas for things that I can do myself
with Emma at home. So thank you very
much, we had lots of fun! xx

Just wanted to say my daughter Ella
Rose and I had a fab time on the PlayTalkRead
bus at the NCT centre in Newmains last
Tuesday! It was the first time I had been on
the bus and I was really impressed. Ella Rose
is 26 months and struggling a bit with
speech. The variety of activities really
engaged her and she talked non stop
the whole time. Would thoroughly
recommend it. Thanks!
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